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Men are pervs,
women are gold diggers

There might just be some truth in those dallichés

International study
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INTRODUCTION

Miratech and its international partners have conducted the first international eye tracking study to
measure howmen and women look at the photo of a sexy and provocative young woman

The study took placiom June to October 201and involved210test participantslocated in 7
countries.

The study was led biiratech. TheMiratechteam defined the test protocol, conducted the tesin
France, coordinated the tests in the other countriegllated the results, anaked the data and
drafted this document.

Someof the partners that participated in the study are members of thiernational Usability
Testing PartnershiglUTP) a network dedicated to user testing and consumer research:

www.iutp.org

The IUTP network is supported Bgbiz G KS 62 NX RQa f SFRAy3a REBGSE 2 LISNJI
www.tobii.com

List of countries and laboratories that took part in the project:

‘ Country Laboratory IUTP member Web address
Brazil Checon Pesquisa 4 www.checonpesquisa.com.br
Denmark Eyefact 4 www.eyefact.com
England Bunnyfoot 4 www.bunnyfoot.com
Spain Universitat www.upf.edu
P Pompeu Fabra o
France Miratech 4 www.miratech.com
Netherlands Concept7 4 www.concept7.nl
Customer _
USA www.customerexperiencelabs.co

Experience Labs



http://www.miratech.com/
http://www.miratech.com/
http://www.iutp.org/
http://www.tobii.com/
http://www.checonpesquisa.com.br/
http://www.eyefact.com/
http://www.bunnyfoot.com/
http://www.upf.edu/
http://www.miratech.com/
http://www.concept7.nl/
http://www.customerexperiencelabs.com/

TEST PROTOCOL

a) Participants

Each countryhat participatedin the study tested a sample group 3@ people
e 15men
e 15 women

Each countrynade sure their group haan even distributiorof ages and socieconomic groups.

b) The pictureused




c) Test scenario

After an initialicebreakerto put them at ease, the participants were shown the picturettod woman
and were askedb look atit for 20 seconds

They were given no other instruction but to look at the pictur&hey were not askegdfor example,
to describe or memorize the picture.

During this phase, eye tracking technology was used to measure and recotdlthdXi A GegelJr v (1 & Q
movements.

—
High-resolution cameras emit infrared

light and film the reflection on the
puplil

Reflections .

= =
\\\
\

Infrared

Figure 1:How eye tracking works

Only Tobii eye tracking equipmentvas used to recorthe eye movemend. This made it possible to
collectdata remotely in a nofinvasive manner, since the participants did haive to wearspecial
headsets or glasses.

Two types of data were gathered and analyzed
¢ Numerical éta collecied throughout the test (fixation duration, gaze duration, etc.)
¢ Visual data (heat mapgaze plos, videos, etc.)



Figure 2:Example of a heatmap andgaze plot

On a heat map, the warmer the color is, the greater the attention to that area.

On the gazeplot, the bigger the circle is, the longer the gaze.

Once the participants had finished viewing the picture, they were asked twfil questionnaire in
order to providemore qualitativedata.



QUESTIONNAIRE

Chech the box{es) that match your answer(s)

You've just had a look at the picture of a young woman. How attractive do you find her?

‘Wery unattractive

Umnattractive

Mot unattractive ! not attractive
Attractive

Very attractive

ooooao

How would you describe her? (multiple choice)

Elegant

Saxy

‘Vulgar / Common
Charming
Indecent

ooooo

Do you think she is._.? (multiple choice)

O Modest

O Sympathetic
O Rich

O Famous

O Powerful

What detail(s) in this picture caught your attention?

What is the color of her eyes?

What is your gender ?

O Male
O Female

What is your age 7

Thank you for participating

Figure 3:Questionnaire




d) Laboratory setup

Each partner has a laboratory thiatspecially designed to minimize the feeling of being observed.
Only one discreet test facilitator was present during testing.

Figure 4:Example of a laboratory setup at Miratech
e) Analysis

For analysispurposes the photo was divided into six distineiress in order to obtain precise
measurements:

e The face
e The hair
e The chest

e The right hand
e The pehs
e Thering

"

v

Figure 5:The different areas of interest



1.  MAIN RESULTS

a) The facawvas the area most looked at

Over the entire duration of the test (20 seconds of viewing)s 3+ NRf Saa 2F (KS L.
nationality or gender they all focused the longest on the face

30%
25%
20%
15% B Men
10% mWomen
5% ; s

[
0% - T — T e T T

Ring Pelvis Hair Right Chest Face
hand

Figure 6:Percentage of time spent oeachareaby the end of the20 second, for all participants in all countries
combined

It wasthe men who spent the most time looking at the faddney spent 12% more time looking at
the face tharthe women did.

Figure 7:Example- Heat map for the entire group of Spanish participants at the end of these@ond
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To identify the facethe women paidcloser attention to the eyesvhereasthe men focugd more on
the lips.

Figure 8: Example! Yl yQ&a 3I+F1 S L} 240

Figure 9: Example! 62 Yl yQ& 31 1S LX 20
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b) The chestvas more looked at bthe men

i.  Difference between meftwomen, without distinguishing between countries

Out of the 20 seconds spent looking at the pictubes menspentan average of 37%nore time on
the chestthan the womendid!

25

20

15
M Men
10 - Women
| I _
0 _J T . T T T 1
0-1 0-2 0-5 0-10 0-20

Figure 10:Total time spent on the chest for all countries

Thefindingsrevealthat in total, acrossall participating countriesgshe men consstently spent more
time looking at the chest tharthe women did. This differencewas minimalduring the first two
seconds of viewingecausethe participants tok the time to scan the entire picture, but it increake
over time.
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These results arelearly visible on the heat maps.

Figure 11Examplec¢ KS 51 Yy A 4K Y Sy atihe éndl & thei 26:&cbnd i

Figure 12Examplec¢ KS 51 y A & K

g ehtYrayatitie erd kf$ha fGedond

YI LI
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ii. Difference between countries
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Figure 13:Countries ranked according to the tintee menspent on the chest

The French and Danish men clearly stood olnbm the other countriesby spendingslightly more
than 4 seconds looking at the che$te time spent by the other countri®gas more homogeneous,
ranging between 2 and 2.5 seconds.

4
3,5 1
3 -
2,5 A
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1.5 4
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Q@&e é\@ ,52* o 'y\ Q,_,v é\é\g» ‘-,Q,}o 3
Q \\06‘

Figure X: Countries ranked according to the tinthe womenspent on the chest

Out of the groups of womerthe Frenchwomen spent much longer looking at the cheswith a
result of almost 4 second3he time spent by the other countries was rather homogeneous, v@aryin
slightly between 1.5 and 2 seconds.
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iii. Detailed resultdy country

45
4
3,5
3
2,5
2
1,5
1
0,5
0

B Men

EWomen

Figure B: Time spent on the chest during the 2@cond viewing period

The results show that in all of the coumtsitestedt was the men who focused more on the chest.

France had the smallest difference between tigendeis with just 9%separating the women from
the men,while Denmarkhad the highest with 106%!
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c) The women looled at the ring more tharthe men dd
i.  Difference between metwomen, without distinguishing betweetountries

Out of the20 seconds spent looking at the picturiae women focused on the ring foR7% more
time on average than the merdid. This cumulative resultfor all countriesis mainly due to the
behaviorof the Danish and Englisvomen (more on thisfurther on).

B Hommes

I Femmes

0-2 0-5 0-10 0-20

Figure B: Total time spent on the ring for all countries

The total for allof the countries combined reveals thdlhe difference between men and women
increases with the time spent looking at the picture.

16



Figure I7: Exampleg The EnglistvomenQ a

NJ vy 3 at b&éndiof thfe- 2DBeconds

Figure 18 Exampleg The EnglistmenQ a

Nedt piapat khe end of the 2Gecond

17



ii. Difference between countries
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Figure19: Countries ranked according to the tirtee womenspent on the ring

England, Denmark and Spain are the three countri@here the women spent the most time
looking at the ring.Furthermore,Spain and England are the countrigBere the women spent the
leasttime looking at the chest.

12

0,6

04

0,2

o
o (e2] [l
1 I I Il I |

Figure D: Countries ranked according to the tintee menspent on the ring

Overall, themen spentlittle time looking at the ring. Aie maximumwas 1.1 secondsThe results
show thatthe Spanish and American meare those who spenthe leasttime on the chest and the
most time on the ring.

18



iii. Detailed resultdy country

25

B Men

EWomen

Figure 2: Time spent on the ring during the 28econd viewing periodby country

In England and Denmarispecially the women paid more attention to the ring tharthe men did.

In the other countrieghere was no significant differencen Brazil, the USA and the Netherlands, it
was the men who looked at the ring the longest.

The greatest difference between thgendes was found in the English group, with 148#&parating
the men from the women

19



iv. aSyQack ggxePtQa

Figure 2: Thegaze plotof a Brazilianwoman after 5 second®f viewing

Figure B: Thegaze plotof a Brazilianman after 5 second of viewing

These twogaze plots showng the gaze pattern©f a woman and a margre a goodllustration of
the differingimportance that each person places on the various elements:

- 0KS YlIy F20dzaSa 2figurdiKS &2dzy3 62YIl yQa

- whereas the woman spends more time focusing on the details (belt, ring, etc.)

20



d) Gazetime on therest of thebodywas equialent

With a difference of less than 10% in gaze timedibcountriesby the end of the20 secondsinen
spent almost as much time as the women looking at the psjviair and right hand

14

12

10

Pelvis

Hair

Right hand

B Men

BEWomen

Figure 2: Time spentn the rest of the bodyy the end of the20 secondsfor all countries combined

21



Figure &: Exampleg The FrenclvomenQ &

Figure 26 Exampleg The FrencimenQ a

LJEatt rigapat thekend of the 2Geconds

LJ&at reapat thekend of the 2Gecond

22



e) Qualitative feedback

You’ve just had a look at the picture of a young
woman. How attractive do you find her?
50%
45%
40%
35%
30%
25%
20%
15%
10%
5%
0%
Very unattractive Unattractive Not unattractive / Very attractive
not attractive

Figure27: Answersfrom all participants

The results show that the majority of participantgth men and women, found the woman in the
LIK2G2 al GdzNIH ©SENWSEB®S (KS LINE L2 NI N& yhatteadtived BoY Sy 4 K 2
attractiveéboxA & Ff Y2ad Sljdzf G2 (0KS UINBLIZ NIIN2 WIABSYE Yy

How would you describe her?
0%
50%
40%
30%
20%
10% v
A ._ __. = .
Elegant Vu‘u J Common Charming Indecent

Figure28: Answersfrom all participants

2 KSNBFa GKS YFI22NRGe 2F YSy F2dzyR GKS g2YFLy AY
KSNJ G@dzf 3 Nk O2YY2Yy§¢d
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Do you thinkshe is...?

5% 7

% ¢

20% ,

15% - - -

10% +

| .

on 4 o i SINES L
L Modest Symowthetic N fomous

Figure29: Answersfrom all participants

Powerful

When asked to recall thdetails in the picturespontaneouslyit was the men who most menticd

the eyes and the ringret, it was the women who spent the most time looking at these.

This is a good illustration of thdifferencebetween whatis selfreported (questionnaire) and what is

measured (eye tracking).

With eye tracking, it is possible to measure behaviors that are impossible to reveal using

conventional research methods.

24



CONCLUSIONS

a) Success of the study

This testing wasonducted in seven countries and revealed:

- Behavioralsimilarities between the countries andendes:

(0]

(0]

Thefacewas the areamost looked at
Thetime spent looking at the pels, right hand and haimwasidentical for both men

and women

- differences betweermen andwomenin all countries:

The part of the facéhe women looked at the mostwas theeyes

The men spert more time looking at the lower part of the face, especially lips

The nmenlingered on thechesta lot longer tharthe women dd

When answering the questionnaire, the majorityvadmen described the woman in
the photo ascommon and vulgatr.

... Wwhereas thanen found herattractive and sexy

- Differences between the countries:

(0]

The Fenchwomen were those whaospent themost time looking at thechest! They
looked at the chest for 2.7 times longer th#me English women, whoatne last in
that ranking

The mBglish womenwere the most interestedin the ring: they spent 149% more
time looking at the ring than the English men did, and 2.2 times longer tiran
French women

TheFrenchand Danishmen spent the most time looking at the chestwith a gaze
duration of more than 4 seconds

TheSpanishand Americanmen are those who spent the least time on the chest
TheDanishand Englishwomen spent themost time looking at the ringwith a gaze
duration of more than 1.7 second®\s for the other countries, the was no
significantdifference inhow themen and womerbehaved irrelation to the ring
Francewas the country with thdeast difference between men and womewhen it
came to looking at the chestvith just9%separating the two

Denmark on the other hand, showed thmost significant differencethe men spent

more than twice as much time looking at the chest than the women did

25



b)2 KI 1Q&8 YySEGK
It would be worth conducting the study again and improving the following points:

- The participants were in a test situation and the presence of a test facilitator may have

influenced theibehaviorsomewhat
In a reallife situation, thebehaviorof the participants right be even more exaggerated.
For examplewith no one to observe him, a man might spend even more time on the chest.

- The sexual preferences of tiparticipants were not taken into account

26



APPENDIX

Trends in gaze focus on the chest over time

04

0,35

0,3

0,25
0,2 -
0,15 A
0,1 -

0,05 -

0

N

Na & D
N & &

Qk'b(\ )

HMen

BEWomen

Figure 3: Time spent on the chestithin the first secondof viewing

From the very first second, the chest was most looked at by the men in all cous®dept Spain.

0,7

0,6

S3F

& »
& & K

B Men

BEWomen

Figure 3: Time spent on the chestithin the first 2 secondsf viewing

After 2 secondsthe gapwas slightly reduced buhe resultstill remaired higher forthe men in 4 of

the 7 countries.
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14

B Men

EWomen

Figure 2: Time spent on the chestithin the first 5 secondsf viewing

After 5 seconds, the trenbdecameclear as the gaze duration of the men once agaiceeckd that of
the women.

25

15

B Men

EWomen
0,5 A

Figure 3: Time spent on the chestithin the first 10 secondsf viewing

After 10 secondthe differences changg butthe men still remaied in the lead.

28



B Men

EWomen

o

Figure 3k Time spent on the chestithin the 20-second viewing period

By the end of the 2@econd viewing period, the resultas similar for all countries: the men spent
more time lookingat the chest than the women did.
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Trends in gaze focus on the ring over time

0,35
0,3
0,25
0,2 A
0.15 1 B Men
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0,05 - [
0 - T T T T T T
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&

Figure &: Time spenbn the ringwithin the first 2 second®f viewing

Since the ring was less visibleh&d not beenseen by the end of the first secon@nly some othe
participants had seen dfter 2 seconds

1,2

0,8

0,6
B Men

0,4 -
BEWomen

0,2 -

Figure 3: Time spenbn the ring within the first 5 second®f viewing

By the %' second all of the participantéiad seerit. It was already clear by this statiet in 4 of the
7 countriesit was he womenwho spert the mosttime looking at it.
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1,2

08

0,6
0,4 -

0,2 -

HMen

B Women

After 10 seconds, the women, and in particular the Danish and English women, focused more intently

on the ring.

Figure 37 Time spenbn the ringwithin the first 10 secondsf viewing

2,5

B Men

BWomen

<

N ¢
&

sQ'}Q

D
x
%‘G

Over the entire viewingeriod, the Danish and English women focused on the ring a lot more than

the men did.

Figure38: Time spent on the ringuithin the 20-second viewing period
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Total fixation duration, First fixation time, Fixation duration

For each country, thiotal fixation duration, the first fixation time and the fixation duration will be
shown for men and women in two different charts.

Definitions

- Total fixation duration:Duration of all fixations within an Area Of Interest (AOI), or within all
AOIs belonimg to an AOI Group (seconds).

- First fixation time:The time from the start of the stimulus display until the test participant
fixates on the AOI or AOI Group for the first time (seconds).

- Fixation duration:Duration of each individual fixation within &®©Ol, or within all AOIs
belonging to an AOI Group (seconds).

32
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Brazil E

Total fixation duration
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Brazil E

Total fixation duration
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Women
Total Fixation Duration Mean
2.20
1.96— - Cleavage
1 187
Face
171 Hee
Right hand
| i
147 - Waist
8 1.22
5
§ !
0,98
073+
054
0,49 0.46
024 0.20
0.10
0.00
&
b\ﬂ‘
5®
o)
\/\z‘}’
Men
Total Fixation Duration Mean
275
- Cleavage
229 X Face
Hair
Right hand
i
183+
£
§ 1.38—
bl 1.22
092
0.46—
0.22
0,00
&“‘S’
i
S
%
.\a




Brazil E

Total fixation duration
0¢ 10 seconds
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Brazil E

Total fixation duration
0¢ 20 second
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Brazil E

Time to first fixation
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Brazil E

Time to first fixation
0¢ 2 seconds
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Brazil E

Time to first fixation

0¢ 5 seconds
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Brazil E

Time to first fixation
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Brazil E

Time to first fixation
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